
Nextdoor Insights Series:
In an era of social distancing,
neighborliness is on the rise

#KindnessNextdoor #ICanHelpChallenge



At Nextdoor, we hope to cultivate a kinder world where everyone 
has a neighborhood they can rely on.

We’ve seen business closures, shelter in place orders, and 
increased outbreaks embolden neighbors to ask for help, step 
up to help, and offer support.

We've seen kindness come to life on Nextdoor and believe we 
can all continue to help.

As people keep
their distance, we see
more togetherness



Proximity becomes vital in times of uncertainty
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Shelter in Place enacted in the Bay Area. 
Lockdown started in NYC.
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Shelter in Place orders led 
to an immediate uptick in 
neighborhood outreach



Neighbors are talking about their
immediate needs and concerns

Feb 2 Feb 9 Feb 16 Feb 23 Mar 1  Mar 8 Mar 15 Mar 22

RESTAURANTS BREAD

SANITIZER

COVID

PIZZA

TAKEOUT

Peaks in restaurant & pizza due to Neighborhood Favorites voting period nominating local favorites
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Engagement is
up globally
Think of the balconies, the horn honking parades,
the grocery drop offs. Turning to neighbors is more
than a practicality, it’s a human need to embrace
generosity and compassion.

CANADA

54% 

FRANCE

93% 

USA

60% 

UNITED KINGDOM

81% 

ITALY

55% 

AUSTRALIA

25% 

SPAIN

54% 

NETHERLANDS

65% 

% increase in daily active users since January



Across the globe,
we’ve seen neighbors’
conversations about
help evolve

Over the past
month we’ve seen a 
progression of help to...

Conversations about
supporting local businesses
have increased 17x 
in the past 2 weeks

17x

Run groceries, pick up prescriptions

Inform others about where supplies were in 
stock; hours of operation of stores

Pets adoption, dog walking

Spread levity/joy

Local businesses

Those being laid off

Those homeschooling kids

Those working in at risk roles



COVID-19’s 
impact is 
felt by all
Engaging with 
neighbors in a time of 
uncertainty is universal.

+47%
+53% +57%

+64%
+77%

+49% +54% +58% +64%
+78%

+64% +65% +66% +68% +71%

< $60k $60k-$80k $80k-$100k $100k-$150k $150k+

Engagement has increased across all HHI levels

COVID-19 case level of severity 

MOST SEVERE
NY, CA, WA

MEDIUM SEVERITY

LEAST SEVERE

CO, FL, MA

REST OF US

% increase in daily active users since January



Why You Need a Network of Low-Stakes, Casual Friendships 06/05/2019, NYTimes

We know that cultivating more casual, low stakes relationships, like those 
with your neighbors, is often the beginning of something bigger.

Sociologist Mark Granovetter calls these relationships “weak ties,” though 
their effects are anything but.

These are connections that can help us feel less lonely and more empathetic, 
they are the connections that save us in times of disaster and crisis.



Engagement has increased across every 
demographic and landscape

Proximity is key 
regardless of urban 
density, age or family 
make up. Turns out, it’s 
in all of our nature to be 
a good neighbor.

Rural Scattered suburbs Dense suburbs Urban centers

+58% with kids under 5 +69% with kids over 5

Over age 35 saw a 61% increase

Under age of 35 saw a 65% increase

+ 61% + 58% + 69%+ 59%

% increase in daily active users since January



Relevant, timely information is flooding all feeds.

Globally, we are all
talking about the same 
things, but Nextdoor
conversations are hyper-local

social distancing
selfquarantine

disinfecting
isopropyl
backorder

frontlines
sanitizer

gloves
uncharted

mask
bidet

h1n1

IMMEDIATE NEEDS
FOR HELP OR SUPPLIES

LOCAL PUBLIC SERVICE
ANNOUNCEMENTS

Size of wording represents level of increased mention on Nextdoor since January



Help map

Find or offer help

Find neighbors who can help pick up
groceries or medications, and get help
with other needs.

Neighbors are the first line
of support for those who
need help. In crisis, kindness
becomes a daily habit.

There has been a 262% lift in members talking
about helping each other since January

Groups conversations have increased by 7x as members have 
joined neighborhood groups 
(Recent groups: COVID-19 Pandemic shopping tips, Families with 
college kids home due to coronavirus, making patient masks)

Number of Thank You’s have doubled.

Millions of members have viewed the Help Map on Nextdoor: a 
map where neighbors can mark if and how they are available to 
help neighbors. 44% of them return at least once to check back.

% increase in past 2 weeks



Kindness is spreading. And it’s helping us persevere. 
40 DRIVE BY SURPRISE

BIRTHDAY GUESTSSTICKY NOTE LOVE LUNCH BREAK APPRECIATION



From Nextdoor

The need to be informed is high

Local businesses are looking
for any and all support

Those reaching out to help are
being recognized and will likely
be remembered

Through response and engagement from our
local businesses, we’ve learned a few things

Hi Sarah,

Thank you for forwarding. Our doors have been closed for 
12 days. It's a challenge to move forward right now. I am 
sure all small businesses are struggling like crazy right now.

Yoga studio
Northern California



A neighborhood you can rely on has never 
been more critical. "I can help" is an option in 

multiple forms on Nextdoor.
OFFER AND ASK FOR HELP VIA THE HELP MAP JOIN & ENGAGE WITH GROUPS SUPPORT LOCAL BUSINESS

Borrowing photo & kinds idea... to connect us in
a group, for... See more



Our mission is to be the neighborhood hub
for trusted connections and the exchange of 
helpful information, goods, and services.

We believe there is genuine value brands can bring to our members in times like 
these, and we’re here to help you make those connections in the right way.

We want to make sure brands
are driving awareness in appropriate,
relevant ways. Today, it's all about
supporting our neighbors.



Fact checked info
Help neighbors and local 
communities connect 
with each other

Provide fact-checked 
content to help 
people cope

ALL
GLOBALWEBINDEX
MEMBER SURVEYS SHOW

TRUSTED PUBLIC AGENCIES ARE
ENGRAINED IN NEXTDOOR

UK USA

43% 51% 42%

68% 60% 57%

We have a responsibility
to help, connect, and
and provide accuracy.

% OF PEOPLE WHO SAY SOCIAL MEDIA
COMPANIES SHOULD DO MORE

Source: Coronavirus Research, GWI



We can learn from and predict consumer behavior
changes based on what's been seen in China

Cancel/Reduce
Ranked in Order of Size

1. OOH Dining
2. OOH Entertainment
3. Travel
4. Hair salon/manicure
5. Gym
6. Apparel Purchases
7. Medical Cosmetology
8. Luxury
9. Liquor
10. Cosmetics
11. Wealth Management
12. Big Home Appliances
13. Small Home Appliances
14. Consumer Electronics
15. Home Fitness Equipment

Increase
Ranked in Order of Size

1. Basic Prevention
2. Advanced prevention
3. Drugs
4. Food & Drink
5. Household Cleaning
6. Online Entertainment
7. Nutritional Supplies
8. Medical/Life Insurance

Limited Impact

1. Personal Care

Cancel Reduce

1. Online Entertainment

Limited Impact

1. Small Home Appliances
2. Big Home Appliances
3. Liquor
4. Home Fitness Equipment
5. Medical Cosmetology

 

Increase
Ranked in Order of Size

1. OOH Dining
2. Travel
3. OOH Entertainment
4. Basic Prevention
5. Food & Drink
6. Advanced Prevention
7. Medical/Life Insurance
8. Apparel
9. Drugs
10. Household Cleaning
11. Nutritional Supplements
12. Personal Care
13. Hair Salon/manicure
14. Gym
15. Wealth Management
16. Cosmetics

DURING OUTBREAK AFTER OUTBREAK (PREDICTION)

Source: Coronavirus Impact on China Business, Kantar



Top search terms reveal a shift in focus from leisure to 
essentials & safety in social isolation

ENTERTAINMENT
‘Netflix’ up 25%
‘Theatre’ down 21%

HOME SERVICES
‘Mower’ up 100%
‘Handyman’ down 16%

Within given 
categories, we’re 
observing certain 
topics swing up 
and others down.

Source: Data from 2/1 - 2/27

EVENTS
‘Virtual playdate’ first mention!
‘Happy Hour’ down 70%

KEYWORDS HAVE HAD BIG JUMPS IN SEARCH RANKING:

Toilet paper from #601 to #10
Costco from #638 to #21

Grocery from #1684 to #42 
Eggs from #666 to #58

Masks from #1984 to #73
Help #138 to #41



What’s being talked about
on Nextdoor?

FaceTime

Skype

Zoom

Slack

BlueJeans

1827%

1246%

413%

98%

53%

FaceTime is
the favored way
to communicate

Neighbors seek
and recommend
exercise weights

Weights

Tabata

Peloton

HIIT

Zwift

371%

363%

145%

90%

75%

Source: Data from 2/1 - 2/27



Based on brand mentions,
we can see where there is the most help required and how to offer support

BRANDS WITH THE GREATEST INCREASES IN MENTION



 On Nextdoor, brands are neighbors too -
with a responsibility to inform and support.



Source: The Global Impact of COVID 19, Kantar

77% of consumers
expect brands to be helpful

during this new “everyday life”
This is especially true on a neighborhood level

Share moments
of kindness.

Celebrate who we are
as humans who

just want to help.

Follow the lead of your 
fellow neighbors. Being 

good neighbors is 
exactly what we all 

need right now.

Do right by
the community.
Be trustworthy,

informative, encouraging,
and responsible.


